


To provide members with a channel to reach into South East Asian markets,

we actively engage with British Chambers and Business Groups in the

South-East Asian region.

BiSEA's aim is to facilitate the interests of the members of the British

Chambers and Business Groups in the region. This regional Chamber

network allows all registered members of any of the Chambers and

Business Groups in BiSEA to access membership benefits especially with

regard to events that are held in the different regions. This means that

whenever you travel to any of these countries and wish to take part in the

events organised by the local BiSEA Chamber/Business Group you may do

so at their preferential rates.

The geographic spread of the BiSEA provides a strong business network in

the region giving members who are already established or intend to

establish themselves in the South-East Asian region a validated third party

contact which provides representation, services, information and guidance

Britain in South East Asia or BiSEA is a grouping of British Chambers and 
Business Groups in the South-East Asian region including Cambodia, Indonesia, 

Malaysia, Myanmar, Philippines, Singapore, Thailand and Vietnam.



OLIVIA WIDEN 
EXECUTIVE DIRECTOR OF BRITCHAM CAMBODIA

Olivia Widén is the Executive Director of the British
Chamber of Commerce in Cambodia (BritCham Cambodia),
a position she has held since September 2014. Working
closely with the Chamber Executive Board and
Committees, she manages the Chamber with a view to
growing membership by providing valuable events,
opportunities, and services to its members. Olivia is also in
charge of Business Services for the Chamber.

OBN website for more information:
www.britchamcambodia.org/our-services

The Chamber was founded as the British Business Association of Cambodia in
1995 and has over 90 corporate and individual members. The Chamber provides
business support services to British companies looking to export or do business
in Cambodia.

As one of the most open economies in Southeast Asia
and with a sustained 7 percent growth rate, Cambodia
is a market with numerous opportunities across all
sectors. UK companies are currently finding
opportunities in education; infrastructure services and
construction; agriculture and agri-tech; FMCG;
technologies, engineering and machinery for
manufacturing; services. An on the ground perspective
is key to accessing the market, as well as choosing the
right partner. Having support in market to assist you
with this is essential to successfully doing business in
Cambodia.

http://www.britchamcambodia.org/our-services


Born in Crosby, Liverpool in 1961, Chris Wren has now been in
Indonesia for 22 years. Since 1998, he has been involved in consulting
relating to HR Development and post-graduate education.
In recent years, Chris was International Development Consultant at
London School of Public Relations, acted as Commercial Director for
President University and set up the President Business Institute..

Chris was Managing Director of the South East Asia Business Institute (SEABI), which acts as a
‘relationship and marketing manager’ for British education institutions and training organizations
seeking to enter, or further establish themselves in the Indonesian market. Chris resigned this
position to take on the role of heading-up the BritCham Executive Office in April 2008 (after
serving three years as an Honorary Board member), but remains a non-executive Director.
In January 2012, Chris was appointed Commissioner of PT The Reds Indonesia, the joint-venture
PMA set up for the LFC International Academy project in Indonesia. Away from business, Chris is
active in the development of field hockey at local, provincial and national levels. He continues to
drive the BritCham ‘Giving Kids A Sporting Chance’ community portfolio that he established from
his BritCham Board position in 2007

CHRIS WREN 
EXECUTIVE DIRECTOR OF BRITCHAM INDONESIA

The vast archipelago of Indonesia represents more than 40% of
both the GDP and population of ASEAN. The consuming middle
class is estimated to number around 80 million in five years,
60% whom will be under 32 years old. Indonesian
demographics mean that there are opportunities across all
sectors.
But, market access can be complex and take time. Indonesia is
for businesses that probably have prior export experience and
can afford to look at market entry in a strategic way.
To ensure success, you will almost certainly need the resources
to support research and a visit programme.
There are also many opportunities for investor and venture
capitalists

OBN website for more information: 
obn.britcham.or.id

obn.britcham.or.id


NIK TASHA KAMARUDDIN
EXECUTIVE DIRECTOR OF BMCC

Decades of strong growth and open door policies
have made Malaysia one of South-East Asia’s
most vibrant and successful economies.
Traditionally, UK companies have been one of
Malaysia’s leading investors with close historical
and educational ties, a familiar commercial and
legal framework and the widespread use of
English language. Today the UK is Malaysia’s
largest market in Europe and Malaysia is the UK’s
second-largest market for goods in South-East
Asia.

Tasha oversees and is accountable for overall operations of
the British Malaysian Chamber of Commerce (BMCC)
spanning business support services, events, PR, HR and
membership. She is also the liaison for the Board of
Directors, committees and other bilateral chambers, and is
responsible for establishing and building working
relationships with partners, members and stakeholders.
She joined BMCC in September 2013.

OBN website for more information:
http://www.bmcc.org.my/trade-services/market-advice

Her previous experience includes five years with a leading FMCG global major
and a year working at Malaysia’s Prime Minister’s Office. Tasha is proud to be
part of the energy that BMCC represents – from bilateral trade between Britain
and Malaysia to the ultimate high level commercial networking.

http://www.bmcc.org.my/trade-services/market-advice


Chloe joined the chamber in April 2015 as Project Director of the Overseas
Business Network Initiative (OBNi), a global initiative working with UK
Department for International Trade to support, strengthen and promote
British business in Myanmar. Chloe leads a small team within the Chamber to
deliver (OBNi) Business services, where the Chamber recently launched a
range of business support services to assist UK companies with accessing
opportunities and establishing links within Myanmar.

She has successfully delivered a number of market visit programmes and bespoke events for British
companies, and has supported a number of companies in a broad range of sectors by providing advice
and insights into the Myanmar Market. Chloe’s previous roles have been with the Chambers in the
Philippines and London.

Wai Yan will join Chloe for this BiSEA Roadshow. Now supporting OBNi as Trade &
Investment Officer Wai Yan has significant working experience across a range of
sectors, including positions with Deloitte Consulting and Procter & Gamble

CHLOE TAYLOR
PROJECT DIRECTOR, OBNi BRITCHAM MYANMAR

KHIN WAI YAN SOE
TRADE & INVESTMENT, BRITCHAM MYANMAR

OBN website for more information: 
http://www.britishchambermyanmar.com/services.html

Myanmar, branded by the IMF as Asia’s
‘final frontier’ has a population of 60
million and a growing GDP per capita at
7 to 8% annually. There are many
opportunities across all sectors, the
consumer market is relatively young,
which offers great potential for
suppliers of basic goods and services.

The country’s attractive geographical location provides
access to a market of approximately three billion
people. As a 'frontier' market, doing business is not
straightforward and must be approached with realistic
expectations and planning. The British Chamber can
assist with providing the right type of support in
navigating these challenges.

http://www.britishchambermyanmar.com/services.html


CHRISTOPHER NELSON
CHAIRMAN OF BCCP

and others such as infrastructure, construction, ICT,
F&B, pharma, pharmaceutical energy and agri-
business sectors.
Market advice from experts and having the right
contacts are essential to successfully do business in
the Philippines

57, British, is the Executive Chairman of the British Chamber of Commerce
Philippines (BCCP). He is a Director of the Philippine National Bank (PNB) and
Chairman of the Domestic Subsidiaries Committee and Board Overseas
Oversight Committee.
He is also the Chairman of the Board of Domuschola International School
which is an IB school.

Prior to joining PNB, he was President of Philip Morris Fortune Tobacco Corporation, Inc. (PMFTC, Inc.) for
2 years and Managing Director of Philip Morris Philippines Manufacturing, Inc., a position he held for 10
years.
He worked in the tobacco industry for 31 years, 25 of which were in management positions including Area
Director for the Gulf Cooperation Council (Bahrain, Kuwait, Oman, Qatar, Saudi Arabia, United Arab
Emirates), Yemen, and Horn of Africa.
Mr. Nelson is actively involved in various business and non-profit organizations that work in social and
economic development. He is Vice President of the American Chamber Foundation Philippines, Inc.,
Director of the Federation of Philippine Industries, Fellow of the Institute of Corporate Directors, Trustee of
the Philippine Band of Mercy. He is also a Trustee of Bellagio 3 Condominium and Greenlands Community,
Tagaytay. He holds BA and MA in History from Emmanuel College, Cambridge University, U.K., and a
Diploma in Marketing from the Institute of Marketing, Cranfield, U.K.OBN website for more information:

www.britcham.org.ph/uksmesphilippines

The Philippines is your strategic
way to do business in Asia. With
a population of more than
100M people and with its
consumption-driven economy,
opportunities lie across different
sectors particularly the services
sectors

http://www.britcham.org.ph/uksmesphilippines


BRIGITTE HOLTSCHNEIDER
EXECUTIVE DIRECTOR OF BRITISH CHAMBER OF COMMERCE SINGAPORE 

Brigitte has over 20 years experience in the Fast Moving Consumer
Goods industry, particularly the tobacco sector, obtained in Germany,
Eastern Europe and Asia. Since 2003, Brigitte has held numerous
roles with executive responsibilities throughout the region including
responsibility for Imperial Tobacco’s Pan Asian Strategy formation.
She was responsible for the business in Malaysia and Singapore
before joining the Chamber in March 2007.

CAROLE McCARTHY
BUSINESS SERVICES MANAGER

Carole McCarthy manages the Business Services team at the British
Chamber of Commerce Singapore. Business Services is a private
sector lead delivery partner for UKTI to support UK companies to
explore business opportunities in Singapore under the Overseas
Business Network Initiative (OBNi).
Prior to joining the Chamber Carole has worked in the
manufacturing, consumer goods and media industries.
Carole has lived in Dubai, Ireland and France prior to settling in
Singapore with her family.

Singapore is a wealthy City-State at the heart of
South East Asia, often referred to as the Hub for the
region. It is the easiest place to do Business (World
Bank Doing Business 2015), has a low tax
environment, a stable government and strong links
with the UK.
Our Business Services team provides assistance to
UK SMEs looking to do business in Singapore, with
services like market research, partner identification,
programme of meetings and launch event.

OBN website for more information:
http://www.britcham.org.sg/business-services/introduction-businessservices 

http://www.britcham.org.sg/business-services/introduction-businessservices


GREG WATKINS
EXECUTIVE DIRECTOR OF BCCT

Greg Watkins has lived and worked in Thailand for 25
years.
For nearly 20 years he has been Executive Director of the
British Chamber of Commerce Thailand (BCCT), one of the
leading overseas BritChams in UKTI’s Overseas Business
Network initiative (OBNi). He also serves as a board
director of British Chambers of Commerce.

OBN website for more information:
www.bccthai.com

Ranked 49th out of 189 countries in
the World Bank’s Annual Ease of Doing
Business Survey, Thailand continues to
offer exciting business opportunities
for UK companies that are prepared to
take a serious interest in this dynamic
market. Thailand is keen to boost its
competitiveness and Thais hold UK
products, services and companies in
high regard.

Prior to leaving UK Greg was desk officer for Thailand, Burma, Laos, Cambodia,
Vietnam, Malaysia, Singapore and Brunei in two separate postings at the
Department of Trade and Industry in London. He was also Marketing Director at
Tara Siam Business Information, a business research company in Bangkok, for 5
years before joining BCCT.

With a population of 67 million, the second largest
economy in ASEAN, a highly developed manufacturing
sector (did you know that Thailand is the leading auto
manufacturer in South East Asia, 9th largest in the
world?), well-developed infrastructure and generally pro-
investment policies, Thailand has a strong offer to UK
companies.

http://www.bccthai.com/


PETER RIMMER
EXECUTIVE DIRECTOR OF BBGV

Machinery and electronic equipment remain high on
the list of exports to Vietnam. The fast rate of
economic growth, emerging middle class and young
workforce do mean that other sectors are now
looking at the opportunity benefits in this market
especially in the education related sector. Vietnam is
not an easy market to enter from the UK but the
rewards can be substantial.

Peter Rimmer has over 30 years experience as a specialized manager/director
with strategic and operational experience in both large and small organizations.
He has a B.A .in Peace Studies and a M.A. in South East Asian Studies.
Peter’s career began in the 1970’s with the reception and resettlement of
refugees into the UK from Indochina, assisting over 2,000 Vietnamese people to
settle throughout the country.

Peter has a wide experience in management, governance, urban regeneration, corporate social
responsibility, company mergers, social marketing and philanthropy gained within the corporate, charitable
and governmental sectors.
Peter has been appointed to numerous boards and Trusts including The Indochina Media Memorial
Foundation, Development Committee of the Royal Armouries; East London Business Alliance; Business
Board London East Training and Enterprise Council; East London Community Foundations; NICRED Credit
Union and the Corporate Citizen Magazine.
He has a close affiliation with the Vietnamese community in the UK as well as in Vietnam and a detailed
understanding of the Vietnamese culture he has been a regular visitor to the country for over 25 years.

Since then his professional experience has included being Community Development with the London
Docklands Development Corporation, Corporate Responsibility at News International Ltd, Director of
Groundwork Essex, Suffolk and Norfolk and most recently Executive Director of the British Business
Group Vietnam.

The Vietnam market was traditionally
manufacturing based but it has
moved more into service sector in
recent years. Developing direct
personal relationships is extremely
important to being successful.
Several visits are usually required
before the signing of contracts.

OBN website for more information:
http://bbgv.org/

http://bbgv.org/



